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Together we are making a difference 
for rural and small communities in 
Texas! Encourage others to do the 
same by asking them to join ARCIT 
and help build a better Texas.

TEA explanation of “School Finance Reform / 
Property Tax Relief” Bill reveals some 

discrepancies.

2019 ARCIT Board of Directors

A legislative compromise on school finance reform and property tax relief during 
the final days of session left some questioning if the passed legislation would do 
actually what it was intended.  The Texas Education Agency (TEA)  has published a 
detailed summary laying out the effects of HB 3 as it relates to property tax relief. 

The TEA explained that HB 3 will provide a school property tax rate reduction or 
“compression” in the 2019 tax year with the impact varying from district to 
district. In addition, TEA indicates the new “rollback” limit on tax revenue 
increases of 2.5 percent would go into effect in 2020.

Lawmakers stated the legislation “lowers school property tax rates” over a two-
year period, “by an average of 8 cents in 2020 and 13 cents in 2021.” Thus, TEA’s 
interpretation taxpayers would be impacted depending on which district they pay 
taxes to and how much their appraisal values change each year. 

For example, a property taxpayer who paid a school property tax rate of $1.04 per 
$100 of property valuation in 2018 will see their 2019 school tax rate reduced by 
approximately 7 cents, down to 93 cents per $100 of property valuation. Those 
with the notorious golden pennies and rate of $1.17, will see their 2019 school tax 
rate reduced by approximately ten cents.  In the above example, that’s a school 
tax rate reduction of between 6.7 and 8.5 percent. However, this does not 
guarantee a homeowner will receive this cut in their school property tax bill.

If a homeowner’s taxable property value or “appraisal” increases by more than 
6.7 to 8.5 percent in 2019, they would not see a net reduction in what they pay in 
2019, when compared to their 2018 tax bill.

The discrepancies between the TEA summary and lawmakers is unclear, but it 
could be attributed to a matter of interpretation. The “2019 tax year” has also 
been referred to as the 2019-2020 fiscal year for school districts, or 2020, the 
year in which homeowners’ 2019 tax bill is due. The TEA asserts the estimated 
seven-cent tax rate reduction begins this year, in 2019, and should affect Texan’s 
upcoming school property tax bill.
After the 2019 tax year, the TEA does not say there is an additional, automatic tax 
rate compression in 2020, differing from reports by lawmakers and some media 
outlets. 

Instead, beginning in the 2020 tax year, school districts will be subject to a 2.5 
percent annual rollback limit on property tax revenue growth.

(continued on next page)

http://www.arcit.org/
mailto:info@arcit.org
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Due to rising appraisal rates, a 2.5 percent limit on revenue growth means the state will likely need to spend 
additional money to balance the unavoidable property tax revenue that cannot be levied by local school districts. The 
TEA explanation does not forecast how much the 2.5 percent limit could further reduce school tax rates in 2020 and 
beyond.  However, HB 3 promotional materials estimate the rate reduction at five cents.

Lastly, in addition to the $6.5 billion increase in new state spending on public education, and the $5 billion dedicated 
to reducing school tax rates, the legislation also requires school districts to conduct efficiency audits prior to putting 
future tax increases on the ballot.

According to the TEA, the law also requires school districts to include ballot language for debt or “bond” propositions 
stating “this is a property tax increase.” 

The TEA’s full analysis of HB 3 is available at https://tea.texas.gov/HB3/

Restrictions to mobile voting center could affect voter participation 

Over the last several election cycles, Texas voters across the political spectrum seem to 
agree on one thing—most of us really like early voting.  In counties where in-person 
early voting is available, Texans take full advantage of the practice to have their votes 
cast well ahead of election day. Since 1996, the share of Texans who vote early has 
nearly tripled, and made up almost 40 percent of votes cast in the 2018 elections.

However, HB 1888, signed by Gov. Greg Abbott and taking effect September 1, 2019 could alter the flexibility of Texas 
counties to establish mobile and temporary early voting centers. require mobile polling places to remain in one 
location during the early voting period and stay open for eight hours a day, or three hours in places with fewer than 
1,000 registered voters. Currently, counties can move temporary branch polling places based on demand and wait 
times. HB 1888 also requires all early voting locations to be open for two full weeks.

In the past, mobile and temporary voting centers helped provide better voting access to rural and under-served 
communities in Texas, including college students and the elderly. The law will affect temporary voting locations like 
nursing homes and assisted living facilities, as rolling voting options would now have to be permanent for the entire 
early voting time frame. The financial burden of keeping facilities open for this length may mean counties and cities 
can no longer afford these options, which means the new law could discourage voters with limited access to 
transportation.
Additionally, in the past, counties could determine where to base temporary branch polling places according to 
demand and wait times as well as more rural areas which don’t have consistent access.

It will be interesting to see if the new law will encourage higher voter turnout or suppress voters due to less flexibility 
getting to the ballot box. 

Do not miss out on this event! It is a great opportunity to meet and discuss the important issues impacting 
your community directly with state agencies and elected officials. The event will include keynote speakers, agency 
roundtables, expert industry panels and networking opportunities. Visit www.arcit.org for more information. 

ARCIT Annual Conference  
September 24-26, 2019

Sheraton Georgetown Hotel & Conference Center – Georgetown, TX

https://tea.texas.gov/HB3/
http://www.arcit.org/


Page 3Attend the ARCIT Annual Conference on Behalf of Your Community.

Budgets can be tight, but attending the ARCIT Annual Conference in Georgetown, TX on September 24 – 26 at the 
Sheraton Georgetown Hotel and Conference Center will be beneficial to your WHOLE community.  

ARCIT conferences, regional meetings and legislative drive-ins can change your community and focus ONLY on Rural 
and Small Communities. Send someone who loves your town, is willing to go in with a positive attitude and is ready 
to absorb information like a sponge. He or she will come back inspired by the people they meet and the tons of ideas 
and examples you can use in your community. The excitement is contagious!

• Rural success stories. Hear first-hand from other communities about what they are doing, how things are working 
or not working. When we talk to others struggling with the same small-town problems we can collaborate and 
discover new ideas and ways of achieving goals and dreams for our own communities.

• Visibility. Just because your community may be off-the-beaten-path doesn't mean you have to be "out-of-sight 
and out-of-mind."  Put your community in people's minds by telling your stories, showcasing your assets and 
building new outlets. Nothing beats the connections you make in person.

• Community Connections. Rural and small towns have a unique way of forming their own communities outside 
their city boundaries, often over vast distances through commerce and family ties. Connecting at the ARCIT 
conference can strengthen ties and makes communities stronger, more resilient and better able to weather 
whatever storms come our way. Where people gather, community happens!

• The energy of like-minded people.  Get out to see what others are doing. It can be exciting to be in a room full of 
people who, like you, want to make a difference in their communities and will help you see that your vision really is 
within reach.

• New ideas. People can — and will — take away something a little different from what they heard from the same 
expert. Get new perspectives, expand your own creative processes, and get excited about trying relevant, affordable 
and do-able ideas to make our own communities even better places to live and work.

Bonus reason: Come to have fun! Take some time to explore and enjoy before or after the day's events — make it a 
working vacation! Added bonus — drive to and from the event so you can drop in on small towns and rural areas 
along the way. Who knows what new ideas you might find? 

Put on your positive thinking cap and figure out how you CAN attend on behalf of your community because this is a 
conference you don’t want to miss.

It’s an investment — new ideas for creative housing, marketing, improving public spaces, filling empty buildings, 
adding pop-up-shops, gaining funding sources and other opportunities can benefit everyone in your rural town or 
area.

Every community, no matter the size, has something of value. What are your hidden assets? Check out the ARCIT 
Annual conference and discover your untapped resources and how to leverage them. Register online at 
www.arcit.org or for additional  registration information see page 6 of this newsletter. 

http://www.arcit.org/


Page 4 What we learned in Texas after Hurricane Harvey
By: GEORGE P. BUSH

Texas Land Commissioner George P. Bush has two fixes Washington 
should make before the next superstorm.

The 2019 hurricane season in the Atlantic is underway and with it brings the threat of 
dangerous winds, storm surges and flooding to many coastal states. But hurricanes 
are not the only natural disasters that devastate American communities. President

Dwight D. Eisenhower issued the first federal disaster declaration in 1953 after a tornado devastated four counties in 
Georgia. Since then, more than 4,000 disasters have received this designation. This year, 44 federal disaster 
declarations have been issued for 26 states and one U.S. territory. Since June 1, Louisiana, South Dakota, North 
Dakota, Idaho and Vermont have all received major disaster declarations. Responding to and recovering from 
disasters concerns everyone elected to protect and serve others.

But as I discovered leading the housing assistance mission after Hurricane Harvey, even though we are a nation of 
innovation, the federal disaster recovery process remains outdated, cumbersome and costly.

Hurricane Harvey was the second-largest storm in U.S. history, and it devastated my home state of Texas. About 30 
percent of Texans were directly affected, and more than 750,000 people evacuated their homes. The scale of the 
disaster recovery was made even worse by the fact that two other major hurricanes struck American territory within 
39 days: Harvey was followed five days later by Irma hitting Florida and then Maria decimating Puerto Rico.

I was in Houston mucking out homes with a group of military veteran volunteers, when I got a call from Texas Gov. 
Greg Abbott. The governor said he was tapping me and my agency, the Texas General Land Office, to partner with the 
Federal Emergency Management Agency on the short-term disaster housing mission. Traditionally, FEMA had sole 
responsibility for temporarily housing displaced residents, but the scale of this disaster was enormous. In addition to 
the deadly storms, wildfires burned more than half-a-million acres of California in 2017. With available federal 
recovery resources stretched extremely thin, this operation called for more direct oversight at the state level and we 
were eager to serve. For the first time in history, a state agency would partner with FEMA in carrying out a disaster 
housing mission. Over the next two years, my state agency and FEMA would help more than 60,000 Texans return 
home after the storm through assistance programs that provided both temporary housing units and repairs.

As I tackled this new mission, I quickly encountered two problems that impeded the short-term recovery process.

FIRST, WE LEARNED that federal law limits FEMA to providing “temporary” housing under the Stafford Disaster Relief 
and Emergency Assistance Act of 1988.That definition tied our hands and prevented the use of innovative solutions. 
This language values short-term fixes over long-term solutions, creating an expensive and ineffective approach to 
distributing disaster recovery housing resources. The manufactured houses and travel trailers predominantly used by 
FEMA after natural disasters are extremely costly. After purchasing the unit, transportation, installation, 
recertification, other administrative costs, disconnection and removal, the costs per unit typically incur between 
$125,000 to $200,000.

A plethora of alternative housing options are available now that were not on the market when the Stafford Act passed 
in 1988, replacing the Disaster Relief Act of 1974. Some of these innovative housing solutions were developed in 
Texas, where we have a history of repeat disasters such as hurricanes, tornadoes, wildfires and floods. These options 
include stackable shipping containers, small modular homes and expandable “core unit” housing utilized under an 
initiative called RAPIDO, a temporary-to-permanent housing strategy that provides a safe,  “core” home that is 
customizable to meet the family’s needs for about $60,000. Owners can add on to these units as needed later on. An 
Austin-based 3D home technology company, ICON, can print sturdy, 600- to 800-square-foot homes in less than 24 
hours for $4,000. These homes  can be placed quickly and left permanently for a fraction of the cost of a temporary

(continued on next page)
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FEMA trailer. They can also withstand subsequent hurricane or flooding events.

Even though many of these innovative options are cheaper, more durable and quickly deployable, “permanent” 
housing is ineligible under the Stafford Act. The manufactured housing units and travel trailers traditionally utilized 
by FEMA sit on axles, meaning you can haul it away after use – therefore passing the “temporary” housing test. After 
use, FEMA refurbishes former temporary housing units in good enough condition and the General Services 
Administration auctions them off, but typically for a small fraction of their cost. We can agree that the current 
disaster recovery process is not cost-effective.

SECOND, FEDERAL LAW prevented coordination with local officials to help displaced residents. With nearly 1 million 
applications for FEMA assistance submitted, county judges, mayors and other local leaders asked repeatedly for 
information on who needed help. FEMA controlled the application process and provided my team the names of only 
those deemed eligible for short-term disaster housing assistance. The federal assistance application process is 
daunting. It requires survivors to submit the same onerous application whether they need simple financial assistance, 
a small business loan, or short-term housing. Further, we had no information on who was found ineligible; therefore, 
community leadership had no ability to explain to constituents why they were declined for help. Many were deemed 
ineligible due to an error that could be easily corrected, but often the applicant gave up in frustration. Without 
knowing who was rejected, we could not work with survivors to file an appeal or find other forms of assistance until 
my staff was cleared after eight weeks of federal background checks.

Additionally, we were prohibited by the federal Privacy Act of 1974 from providing any “personally identifiable 
information” of eligible applicants to anyone outside the program. Local leaders trying to coordinate volunteer 
groups and potentially distribute donated resources were baffled by the unnecessary barriers to helping survivors at 
a time when expediency was critical. County judges and mayors from affected areas all along the Texas coast, such as 
Rockport/Fulton, Kingwood, Dickinson, Port Arthur and more, were calling me daily asking for help connecting those 
who needed help with the volunteer organizations that were showing up on the doorsteps of their county 
courthouses and city halls. I personally attended more than a hundred hearings, briefings, meetings and events in 
affected communities to relay information and answer questions, but I couldn’t provide a simple list of names and 
phone numbers for those needing help. During this time of crisis, federal privacy laws choked the flow of information 
and recovery resources to those in need and there was nothing those of us on the ground could do to fix it.

There are two relatively easy steps federal leaders could take to drastically improve the short-term disaster housing 
mission:

1. Congress should amend the Stafford Act to remove the word “temporary” from the requirements, therefore 
allowing cost-effective, permanent resources to house displaced residents.
2. FEMA should amend the application for assistance to allow people to voluntarily make their data available 
shareable with their state and local government authorities.

The lessons Texas learned in the aftermath of Hurricane Harvey can help all states facing natural disasters. Congress 
should learn these lessons from Texas now, before catastrophic events hit Americans in other parts of the country. 
On the one-year anniversary after landfall, I released a lessons-learned report, Hurricane Harvey: Texas at Risk, with 
policy recommendations for local, state and federal officials to improve the disaster recovery process.

We can’t stop natural disasters from happening, but we can innovate the way in which we respond and rebuild.

George P. Bush is commissioner for the Texas General Land Office, the state agency tasked with leading the 
disaster recovery housing mission after Hurricane Harvey, the second-most destructive storm in American history.

What we learned in Texas after Hurricane Harvey (continued…)
By: GEORGE P. BUSH

https://recovery.texas.gov/texasatrisk
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The average life of a hurricane is nine days and it is most 
destructive during its first 12 hours onshore.  As you think about 
preparing your community for a hurricane, you want to keep 
organizational communication top of mind. Doing so will help 
mitigate losses and improve safety outcomes.

As communities conceive their hurricane preparedness and 
response plans, it’s vital to all that communications are concise and

A Hurricane Communication Plan is KEY to Being PREPARED

streamlined on all fronts.  Whether your community needs to reach out to 10 people or 10,000, activating a quick, 
modern, and reliable communication system will help keep their people safe, informed, and prepared when the 
weather turns.

The right mass communication solution is an important piece of your hurricane communication plan. In today’s 
mobile world, making sure the system provides multi-channel and two-way communication is vital–particularly when 
power and cellular service may be disrupted in a hurricane.  Being able to communicate across multiple channels 
simultaneously or individually ensures every employee receives the message on their preferred device, no matter 
what external forces are at play.  Example Communication Channels include:

- SMS text – perfect for quick communications
- Mobile app push notifications – ideal for notifications that don’t require a response
- Phone/voicemail – use for more detailed information with a callback number
- Email – optimal when there is a lot of information, links, or attachments
- Intranet – use Event Pages to keep incident-related information on one page
- Social media – Excellent for enabling community residents to communicate with each other
- Custom channels – Fitting for organizations with non-traditional forms of communication

In the event of a hurricane, communities need to quickly identify the right audience for their messages. Hurricane 
communications should be sent to appropriate people or groups based on their proximity to the affected areas.

A hurricane preparedness plan should be in place before a hurricane hits.  With a modern mass communications tool, 
organizations can get ahead of the storms and better execute their hurricane communication plan by:

- Distributing expectations for crisis communications
- Providing guidance and instruction 
- Empowering those involved to communicate from anywhere at any time

Having a clear and organized plan will eliminate chaos and help keep people safe.

Past-President George Fite, Jr. remembered as tireless leader 
George Keres Fite Jr., a 10-year president of the Association of Rural Communities in Texas and 
Hughes Springs city manager passed away at the age of 63.

Fite is credited with writing grant applications for the Hughes Springs that brought in $18 million 
for new parks, an outdoor movie amphitheater, replacement of run-down homes for residents in 
need and resurfacing of streets. Joint efforts between city staff and local economic developers 
helped restore buildings that have housed eight local businesses, replaced sidewalks and lighting 
in the downtown area and oversaw construction of the Legacy Event Center.

Beyond ARCIT and city government, Fite was chairman of the local Wildflower Trails of Texas Committee, and he 
was named Citizen of the Year twice by the Hughes Springs Chamber of Commerce.
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Starting September 1, 2019, the smoking age will be raised from 18 to 21 for all people besides military personnel. 
Governor Abbott signed Senate Bill 21 on June 7th to protect young adults who are still “highly susceptible” to 
becoming addicted to tobacco products. The new age restriction will extend to tobacco products such as cigarettes, 
as well as e-cigarette products. Those under 21, whom aren’t military personnel, caught breaking the law could face 
fines of up to $500. 

The exemption for military personnel in SB 21 extends to all those over the age of 18 with a valid military ID, whether 
they are on active duty or not. State Senator Joan Huffman spoke on the exemption explaining that military 
personnel “are often required to move across state lines.” To avoid any confusion Huffman concluded that it was 
best to let “the military take up how they want to address rules and regulations.” Charlie Gagen, the state director of 
the American Cancer Society Cancer Action Network, expressed his irritation over the exemption arguing that 
tobacco products shouldn’t be considered a “privilege” for military personnel. 

SB 21 was passed in part because of new e-cigarettes, such as JUUL, which advertises fruit and candy flavored 
nicotine products, and are getting a whole new generation of young adults, whom had never smoked before, 
addicted to smoking. E-cigarettes, which were meant to keep those around heavy smokers from contracting second-
hand smoke, and help those trying to quit smoking, are used by young adults as “gateway” smoking products which 
can lead to nicotine addiction. From 2011 to 2017 the number of high-schoolers using e-cigarettes jumped from 1.5 
percent to 11.7 percent. While the percent of middle-schoolers using e- cigarettes jumped from 0.6 percent to 3.3 
percent. 

Smoking is the number one leading cause of preventable deaths in the United States with 95 percent of adult 
smokers starting to smoke before they turn 21. The goal of Senate Bill 21 is to lessen the amount of Texans who get 
addicted to tobacco products at a young age and contribute to that statistic later on in life. 

Legal Smoking Age Raises from 18 to 21 

Texas has joined a growing list of states and companies tightening 
restrictions on tobacco use. Companies such as Kroger, 7-Eleven, Shell, 
Exxon, Mobil, Walmart and Walgreens have embraced the new restrictions 
changing their policies to ban the sale of tobacco products to anyone under 
the age of 21 nationwide. While some companies and cities, such as Beverly 
Hills, California, have taken it a step further outlawing the sale of tobacco 
products entirely. 

When smokers quit, the risk of heart attacks drop sharply after just one year. Stroke risk can fall to about the same 
level as a non-smoker’s after two to five years. Risk of cancers of the mouth, throat, esophagus and bladder are cut 
in half after five years. Risk of death from lung cancer drops by half after 10 years. Finally, premature death risk may 
fall to about the same level as a non-smoker’s for those who quit before age 35. SB 21 will make it more difficult for 
young adults to subject themselves to a lifetime of addiction and serious illnesses. However, for those who are 
already heavy smokers, SB 21 will hopefully bring light to the dangerous effects of tobacco products.

FACTS

• Texas is the 14th state to raise the legal tobacco purchasing age from 18 to 21.
§ Texas is the 3rd state to include military exemptions. 
§ 95% of adult smokers start smoking before they turn 21. 
§ 80% of adult smokers become daily smokers before they turn 18. 
§ 33% of kids under the age of 18 who become regular smokers will die as a result of smoking. 
§ Teens are 16x more likely to use a JUUL than older age groups. 
§ In 2017, 7.4% of high school students in Texas smoked at least one day in the past 30 days. Nationally the rate 

was 8.8%. 
§ In Texas in 2017, 10.3% of high school students used e-cigarettes, 5.4% used smokeless tobacco, and 7.0% 

smoked cigars at least one day in the past 30 days
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A new state law will now prohibit elected officials from working for their local appraisal districts.  Mayors’ in 
Lewisville, Alvord and a school board president in White Settlement ISD, also hold positions in their respective county 
appraisal districts. 

Language from SB 1146 by Sen. Pat Fallon (R-Prosper), which did not pass, was added in the last few days of session 
to SB 2, the property tax bill.  The language states “An individual may not be employed by an appraisal district if the 
individual is an officer of a taxing unit that participates in the appraisal district or an employee of a taxing unit that 
participates in the appraisal district.”

Sen. Fallon indicated the language is intended to eliminate a conflict created when an employee for an appraisal 
district responsible for determining property values also serves an elected body that controls property tax rates.  
However, there is concern by small communities throughout Texas that public service will suffer. It will be interesting 
to see in the upcoming months how many special elections with 254 appraisal districts and thousands of local 
governments in Texas will need to be held with this new conflict of interest law now in place. . 

Ø First, it will statutorily limit all new billboards erected adjacent to federal highways to 60 feet in height. If the bill 
had not passed, TxDOT had announced that all billboards would be 85 feet tall —or 25 feet taller than SB 357 will 
allow. Although Scenic Texas  advocated for 42.5 feet, a compromise was made to get the bill passed.

Ø SB 357 will freeze all 20,000 existing billboards to the height they were on March 1, 2017, or 85 feet, whichever 
is shorter. According to TxDOT, approximately 98% of all existing billboards were 60 feet or lower on March 1, 
2017 so only about 400 will stand taller than 60’.

Ø Additionally SB 357 will allow TxDOT to stop any of the large billboard companies (those holding 100 or more sign 
permits) from getting a new billboard permit if any of their existing signs exceed the height limit. This is an 
important new provision that will be added to TxDOT's height enforcement toolbox.

ARCIT Board Leadership Changes 
We are pleased to announce new leadership within the ARCIT Board of Directors. Carolyn Gibson of El Campo is the 
new President of ARCIT, and Judge Cordes of Menard and Marty Mangum of Vernon are both Vice Presidents of 
ARCIT.

Judge Mike Sutherland has retired, and we will miss him greatly as he was a wonderful President of 
ARCIT. Judge Sutherland gave countless hours to the association both in Austin and in advocating for the group with 
other communities and sponsors. He will truly be missed in the ARCIT leadership.

In addition, Adena Lewis of Bastrop is also retiring from the ARCIT Board. Commissioner Mark Meuth, Bastrop 
County Commissioner, Pct. 3 will replace Adena Lewis. Commissioner Meuth was first elected as County 
Commissioner in November 2016. He worked for Texas Department of Transportation for 29 years before retiring 
on October 2017. Adena was a true asset to the ARCIT Board and will be greatly missed as well.

With those changes to the ARCIT board, we now have ONE open board position. If you are interested in serving on 
the ARCIT board, please email Kara Mayfield at kara@arcit.org. We would like to have that person be part of the 
board before our upcoming Annual Conference on September 24th – 26th in Georgetown, Texas.

Governor Abbott signed Senate Bill 357 (SB 357) authored by 
Senator Robert Nichols, R-Jacksonville.  It will do three 
important things:

mailto:kara@arcit.org
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Retail Recruitment is Economic Development

Retail Strategies exists to give communities across the United States an advantage in attracting businesses.

Retail Strategies is a team of retail real estate experts that lock arms with communities seeking economic 
growth. We provide industry leading research, implement proven strategies, and leverage a deep rolodex of 
real estate connections.

Retail Strategies functions as an extension of a community’s staff to connect the opportunities in their 
market with expanding business.

Their mission is to provide the real estate expertise, tools and human effort that position deserving 
towns as alluring locations for national businesses. With confidence, we pursue this mission by delivering 
unparalleled customer service as a unified team with unmatched real estate expertise.

2200 Magnolia Ave. South, Suite 100
Birmingham, Alabama 35205
+1 205.314.0386
info@retailstrategies.com
https://www.retailstrategies.com/

Texas Central Rail
https://www.texascentral.com/contact/

Texas Central is developing a new high-speed passenger rail system that will connect Dallas/Fort Worth and 
Houston that will provide a travel time of less than 90 minutes.

Texas Central is the company undertaking the development, design, construction, finance, and operation of the 
innovative new high-speed passenger train line that will connect the fourth and fifth largest economies in the 
country, North Texas and Greater Houston, in less than 90 minutes, with one stop in the Brazos Valley.

This project gives Texans  freedom of another CHOICE when moving between the state’s two largest regions. By 
employing a market-led approach – without the use of taxpayer grants – this project will serve as the model for 
future infrastructure projects of its kind.

IT’S ABOUT TEXAS.   IT’S ABOUT FREEDOM OF CHOICE.

mailto:info@retailstrategies.com
https://www.retailstrategies.com/
https://www.texascentral.com/contact/
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Local Partners who Love Rural Texas & Their Community

Do you know one?
Do you have a private business in your community  who wants to partner with ARCIT?  If so they may want to join 
ARCIT as a Private Community Partner!  This is any business in your community that wants to collaborate with rural 
communities and receive information from ARCIT and our members.  Please ask that local business to join forces 
with ARCIT to help preserve YOUR community and  to fight for rural and small communities in Texas.

Private Community Partners (PCP) are specific to a community.  These private community partners are a business in 
a community supporting rural and smaller communities and the issues impacting those communities. PCP’s may 
include large and small businesses, community and civic organizations, faith-based organizations, schools, colleges 
and universities, regional government organizations located in a rural or small community.

Private Community Partners are integral parts of the communities in which they live and work. They are cognizant of 
how their decisions may impact their neighbors and tend to be involved in the community. A private community 
partner benefits the local economy, personal relationships and helps build the community for the better. 

Collaborating with PCP’s is becoming increasingly important as the threat of removing local control by the legislature 
becomes more prominent. There is power in numbers when seeking answers to a particular problem or set of 
problems, so working with local businesses in your community can be significant and long-lasting, and ARCIT wants 
to work with those leaders in your community.  

If you know of a business passionate about your community and would like to be part of our organization, please 
contact Kara at kara@arcit.org. We would love to welcome them to the ARCIT family and be part of the 
conversations occurring at the state and federal level that ultimately impact YOUR community. 

El Campo CDC and First State Bank are ARCIT Private Community Partners.

Which local business in your community may be interested in joining ARCIT?  
Together we are stronger!  

Contact Kara at kara@arcit.org for more information

of ARCIT!

mailto:kara@arcit.org
mailto:kara@arcit.org
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Member Resources
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Member Resources

McLane Intelligent Solutions)
(866) 551-4628
info@mclaneintel.com
www.mclaneintel.com

Public Management
http://www.publicmgt.com/contact
281-592-0439

Encompass More
213 S. Sierra Ave.
Oakdale, CA 95361
(214) 415-0097
https://www.encompassmore.com/

Corporate Office
345 Miron Drive
Southlake, Texas 76092
Phone: 817 - 421-5400
Phone: 800 - 883-1199
Fax: 817 - 488-8477
https://www.govcap.com/

mailto:info@mclaneintel.com
http://www.mclaneintel.com/
http://www.publicmgt.com/contact
https://www.encompassmore.com/
https://www.govcap.com/
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Member Resources

Friend of ARCIT

Texas Central Rail
https://www.texascentral.com/contact/

2200 Magnolia Ave. South, Suite 100
Birmingham, Alabama 35205
+1 205.314.0386
info@retailstrategies.com
https://www.retailstrategies.com/

Locations in Texas, Louisiana, Oklahoma and New 
Mexico
http://ksaeng.com/contact

https://www.texascentral.com/contact/
mailto:info@retailstrategies.com
https://www.retailstrategies.com/
http://ksaeng.com/contact

